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l. INTRODUCTION

The import of used clothing, which is currently mushrooming in almost every region of
Indonesia, has become a polemic regarding the current problem of importing goods in
Indonesia, one of which is in Medan, which is a city filled with stalls. where imported used
clothes are traded at very cheap prices. This certainly attracts the interest of buyers, especially
from the lower middle class, who believe that buying second-hand imported clothes is not a
problem because the prices are cheap and the clothes are still fit to wear, they even want to
look for clothes with certain brands and that are "not out of date.” ".

Because most second-hand clothes contain well-known foreign brands and clothing
styles that are not available on the market, second-hand clothes have become one of people's
goals to get their own style from others. These second-hand clothes, on the other hand, are not
very expensive, so people can save money. Used clothing is clothing that has been worn
before and is imported from countries such as Singapore, Malaysia and Korea.

Considering the importance of having potential business performance, it is necessary for
import used goods business actors to have the right strategy. For this reason, it is necessary to
know whether there is an influence on improving performance. Performance can be said to be
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the achievement of work results that comply with the rules and standards of each work
organization. Simamora (2001:327) says that performance is an achievement of certain job
requirements which ultimately can be directly reflected in the output produced, both in
quantity and quality.Apart from that, orientation is also a factor that can influence
entrepreneurial performance.

Market orientation helps businesses in developing plans and tactics to gain a better
understanding of the market (\VVorhies, Morgan and Autry, 2009). Market orientation provides
a better understanding of the environment, and market-oriented organizations can better meet
client needs (Grainer 2005). In this case, Knowledge Sharing is also needed in an effort to
improve performance.

Knowledge Sharingi.e. Individuals and company units engage and communicate to
share their knowledge (Visvalingam Suppiah and Manjit Singh, 2011). The frequency and
quality of employee engagement, as well as the willingness and ability to use knowledge,
determine the success of knowledge sharing. Sharing knowledge can foster an entrepreneurial
spirit towards better business performance. Apart from sharing knowledge, innovation can
also be a reference in improving optimal business performance.

Innovation is an important component in developing optimal performance (Price, Stoica, &
Boncella, 2013). With the main aim of producing a product, innovation also involves
technical, physical and knowledge processes.

In establishing optimal business performance, the role of the right business strategy is
needed.According to Joewono (2012:3), business strategy is a goal-oriented strategy which is
often analogous to chess strategy, where systematic thinking, planning, agility in taking steps,
courage in taking risks, and the desire to win the game are some of the characteristics of the
game of chess. can be applied to business management practices
Obijectively, this research aims to develop concepts sourced from empirical research models
to improve optimal performance. Therefore, to bridge these objectives, this research discusses
several new indicators, namely entrepreneurial insight, market orientation, knowledge
sharing, innovation, business strategy, process and service improvement, and resource
capabilities to improve performance.

Il. METODE

Entrepreneurship Insight

(Zulfikarand Rusdianto,2018:49) Business Performance is a general term used in part or all of
the actions and activities of an organization in a period with reference to a number of
standards such as past costs projected on the basis of efficiency and the like.

Business performance built on integrated business strategy, innovation, entrepreneurial
ability, and knowledge sharing ability, is incomplete without a market orientation approach.
As global competition increases and client expectations evolve, market orientation is critical
for businesses. Market orientation is a commitment to continue to innovate to provide better
value to customers. Rajapathirana and Hui (2018) also emphasized the importance of
developing and increasing the value of original products through adding features as part of
exploitative innovation, as well as using machines to replace human labor.

Indicators of entrepreneurial insight according to Kuntowicaksono (2012:49) include:

a. Entrepreneurial knowledge

b. The role of entrepreneurial knowledge in simplifying problems

c. The role of entrepreneurial knowledge in increasing the dignity and worth of life
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Market Orientation
Distanont & Khongmalai, (2018) state that market orientation is based on customer, supplier
and industry orientation. Customer orientation is an effort made by industry that leads to
customer-oriented creation. Khongmalai (2018) states that market orientation is based on
customer and industry orientation. According to Ellitan (2009:36) states that innovation can
also be interpreted as change which includes creativity to create new products, services, ideas
or new processes that are developed inside or outside the company.
According to Kotler (2009:12) includes:
a. Consumer orientation
It is an organizational culture that constantly seeks information about consumer needs and
desires and tries to fulfill them.
b. Competitor Orientation
It is the company's willingness to monitor its competitors, by seeking information about
the strategies offered by competitors in order to win market-oriented competition.
c. Coordination between functions
Coordination between interrelated functions is demonstrated through the dissemination of
market information to organizational members in marketing and product development
activities.

Knowledge Sharing
Knowledge Sharing is a method or step in the knowledge management cycle that is used to
provide opportunities for members of a group or organization to share knowledge with other
members. Knowledge sharing is a method or one of the steps in knowledge management that
is used to provide opportunities for members of a group, organization, agency or company to
share knowledge.
According to Subagyo (2007:2), he developed the concept of knowledge sharing with an
entrepreneurial approach where transformational and authentic entrepreneurs are people who
are responsible for creating knowledge sharing in their business.Tjiptono (2012) states that
customer satisfaction is a response from customers to evaluations and perceptions of the
difference between initial expectations before purchasing and the actual performance of the
product as perceived after using the product in question.

According to Matzler et al (2008), the indicators used to assess the success of implementing

knowledge sharing are as follows:

a. Embedded knowledge,Through formal study, you can gain knowledge about an
individual's conceptual skills and cognitive capacities (learning while learning). Consider
mental and cognitive talents as an example.

b. Embodied knowledge, The ability of a person's body to perform activities without verbal
representation of a concept. A person's knowledge is formed from previous experience.
Example: knowledge based on experience or learning by doing.

c. Enculturated knowledge,Organizational members use affective and cognitive processes to
understand, explain, evaluate, and construct reality. The assumptions and beliefs used to
obtain new values and information are also included in this knowledge. Example: mutual
understanding, etc.

d. embedded knowledge, Tacit knowledge embedded in an organization's routines, practices,
values, conventions, and overall shared beliefs. Examples: company specific routines and
procedures, etc.

e. Encoded knowledge,knowledge that has been codified and is in explicit form. Examples:
books, work guidelines, job descriptions, etc.
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Innovation

Innovationare new creations (in material or intangible form) that have significant economic
value, which are generally carried out by companies or sometimes by individuals (Edquist,
2001).

Rajapathirana and Hui (2018) found that innovation success factors are pursued through
innovation capability, type of innovation, innovation performance, market performance, and
financial performance. In measuring the innovation market, Rajapathirana and Hui (2018)
used technology-based fulfillment techniques and promotions to monitor sales movements.
According to Edquist (2001) innovation is new creations which include: - ldeas, capable of
creating new creations in material form or those that have economic value. Ideas, can provide
effective ideas, objects, practices

Business Strategy

Business strategy generally defines the approaches, tactics, and strategic plans that you can
adopt for your business to attract more customers and maintain the loyalty of existing
customers so that the business can achieve its goals.

According to Hariadi (2003; 34), strategy is a division-level strategic plan that outlines how to
improve the competitive position of a product and how to develop products in certain
industries or markets supplied by the division.

According to Hashim (2001), business strategy variable indicators include:

a. Innovative

b. Risk Taking

c. Working area

d. Marketing

Relationship between Entrepreneurship Insight and Business Performance

The ability of business actors to develop the skills of their employees well will make them
superior by implementing the entrepreneurial insight model to be able to improve business
performance through indicators applied to entrepreneurship insight which of course will have
a significant effect on business performance because in entrepreneurship insight business
capabilities will continue to increase, by being able to motivate internal business and being
able to influence subordinates with entrepreneurial insight which will have a positive impact
on business performance, this hypothesis is formed:

H1: Entrepreneurshiplnsight has a positive and significant impact on Business Performance

The Relationship between Market Orientation and Business Performance

According to Adinoto (2012), a strong market orientation in a company will be able to
provide offers and provide better satisfaction to buyers and the company will obtain greater
results from the offers provided. This of course has an effect on business performance for
market orientation. So the following is the research hypothesis:

H2: Market Orientation has a positive and significant effect on Business Performance

ConnectionKnowledge Sharingon Business Performance

Yusuf (2012) said that knowledge sharing is a concept of interaction that occurs between two
or more people in order to develop and increase their knowledge. Based on this theory, it can
be further indicated that one of the efforts that can be made by organizations to improve
business performance is by implementing (knowledge sharing),So this research hypothesis is
formulated:
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H3: Knowledge Sharing has a positive and significant effect on Business Performance

The Relationship between Innovation and Business Performance

According to Akgiin, (2010:44) innovation is defined as opening the door to both global and
international competitive advantage through: providing the market with new or unique
products/services; creating barriers to entry that provide the resources necessary to foster
innovation through learning; and creating new values that shape the rules of the competitive
environment. and of course this will have a positive and significant impact on business
performancethen the hypothesis in this research can be formulated:

H4: Innovation has a positive and significant effect on business performance

ConnectionBusiness Strategyon Business Performance

Determining business strategies carried out by companies facing a business environment such
as analyzing the environment, formulating strategies and implementing strategies in
determining different business strategies will influence business performance results.then the
hypothesis in this research can be formulated:

H5: Business Strategy has a positive and significant effect on Business Performance

Relationship between Entrepreneurship Insight, Market Orientation, Knowledge
Sharing, Innovation, Business Strategy and Business Performance

Business actors will of course determine the right strategy between one business strategy and
another. This is related to how business actors can complement the shortcomings of the
business strategy being implemented with other strategies. We know that if these strategies
complement each other, it will certainly improve business performance. So it can be
concluded from the hypothesis in this research:

H6: Entrepreneurship Insight, Market Orientation, Knowledge Sharing, Innovation, Business
strategy have a positive and significant effect on Business Performance
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Figure 1. Conceptual Framework

This research uses a quantitative approach by conducting associative research. The aim of
causal associative research is to determine the influence of two or more factors (Umar, 2005).
This research describes the influence of the variables to be studied and the relationship
between their influences. Because the data that will be used to study the relationship between
variables is expressed in numbers or a numerical scale, quantitative methods are used
(Kuncoro, 2013). This research investigates the impact of entrepreneurship insight, market
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orientation, knowledge sharing, innovation, and business strategy in efforts to improve the
performance of small businesses.

The location taken to conduct this research was the imported used goods business in

Medan. This research was carried out in the 2020-2021 period until completion.
According to Kuncoro (2013: 103) that population is a complete group of elements and
usually in the form of people, objects or events that we are interested in studying or becoming
research objects. The population used in this research are small entrepreneurs of imported
second-hand goods in the city of Medan with no nominal amount.

The sampling technique used is the Non Probability Sampling technique. According to
Sugiyono (2016), the Non-Probability Sampling technique is a sampling technique that does
not provide equal opportunities for each element or member.obut ppopulation to be selected
as a sample.Due to the very large population and time constraints and sample size must be
limited. The sampling technique used is convenience sampling. Convenience sampling is the
collection of information from members of the population who agree to provide that
information.

Dbecause the exact number of used goods business owners is not yet known.
According to Hair et al (2010) the minimum number of samples is 5 times the number of
indicators. So in this study the sample numbered 100
The research data source is the subject from which the data was obtained (Arikunto
2013:172). Primary data sources are data sources that directly provide data to data collectors
(Sugiyoto, 2012: 137).

In this study, researchers used an online questionnaire created using Google Forms which was
given to each respondent via WhatsApp. The questionnaire contains a list of questions for
business actors regarding the influence of Entrepreneurship Insight, Market Orientation,
Knowledge Sharing, Innovation & Business Strategy in improving the performance of small
businesses

Table 1. Respondent Profile

Gender - Man : 53 people
- Woman . 47 people
Age - 20-30 years . 14 people
- 31-40 years : 23 people
old . 34 people
- 41-50 years : 29 people
old
- 51-60 years
old
Long  established | - 1-4 years . 17 people
business - 5-10 years . 23 people
-11-15years : 34 people
- 16-20 years : 26 people
old

Source: Processed data, 2021

I11. RESULTS AND DISCUSSION

Instrument Validity and Reliability Test

The validity test results of all variable items Entrepreneurship Insight (X1), Market
Orientation (X2), Knowledge Sharing (X3), Innovation (X4), Business Strategy (X5) and
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Business Performance () have a calculated r value > r table (0.165) so it is stated that all
questionnaire items are valid. In the results of the variable reliability test, it was found that the
Cronbach's Alpha value for the variable Quality Entrepreneurship Insight (X1) was 0.754,
Market Orientation (X2) was 0.872, Knowledge Sharing (X3) was 0.811, Innovation (X4)
was 0.852, Business Strategy (X5) was 0.878 and Business Performance (Y) is 0.683. These
variables have a Cronbach's Alpha value > 0.600 so they are declared reliable.

Classic assumption test

Classical assumption testing consists of normality tests, multicollinearity tests and

heteroscedasticity tests. The results of the normality test for the distribution of research data

using the Kolmogrov-Smirnov Test found the Asymp.sig value. (2-tailed) is 0.050, it can be
concluded that the data is normal because the Asymp.sig value. (2-tailed) above the

significance of 0.05 so that the normality test is declared to be fulfilled (Ghozali, 2016).

Test mUIticollinearity is a situation where in a regression model a perfect or almost perfect

correlation is found between independent variables. To find out whether a regression model is

free from multicollinearity, one way is to look at the VIF (Variance Inflation Factor) value <

10 and the Tolerance number > 0.1. In this study, VIF numbers smaller than 10 include

entrepreneurship insight 3,010 < 10, market orientation 3,241 < 10, knowledge sharing 3,395

< 10, innovation 3,346 < 10. And the business strategy value is 4.493 > 0.1. So it is free from

multicollinearity.

The heteroscedasticity test aims to test the inequality of variance from other observations in

the regression model. The Heteroscedasticity Test in this research was carried out using the

Glejser method to find the significance value for the Sig value model for each variable was

0.988, 0.019, 0.098, 0.107, 0.100. From these results it can be concluded that the regression

equation model does not experience heteroscedasticity. The entire research model has a

Glejser test significance value > 0.05 significance level so that the research model is declared

free from heteroscedasticity (Ghozali, 2016).

According to Sugiyono (2016) multiple linear regression analysis is a regression that has one

dependent variable and two or more independent variables. In this research, multiple linear

regression was obtained as follows:

Y =6.107+ 0.3681+ 0.0982+ 0.2443+ 0.3594+ 0.351X5+ ¢

a. If everything in the independent variables is considered zero then business performance
(Y) is 6.107.

b. If there is an increase in entrepreneurship insight by 1 unit, then business performance (YY)
will increase by 0.368.

c. If there is an increase in market orientation by 1 unit, then business performance (Y) will
increase by 0.098.

d. If there is an increase in knowledge sharing by 1 unit, then business performance (Y) will
increase by 0.244.

e. If there is an increase in innovation by 1 unit, then business performance (Y) will increase
by 0.359.

f. If there is an increase in business strategy by 1 unit, then business performance () will
increase by 0.351. According to the information in multiple linear regression, a conclusion
can be drawn that entrepreneurship insight, market orientation, knowledge sharing,
innovation, & business strategy have an influence on business performance.
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Hypothesis testing

The F test is used to determine the positive or significant relationship between the
independent variables, namely Entrepreneurship Insight, Market Orientation, Knowledge
Sharing, Innovation, Business Strategy, and the Small Business Performance variable.

In this research, the results obtained were that Fhthat's itamounting to 16.974 with a
significance level of 0.000. So, Fcount> Ftable(24.506 > 2.70) sig F <5% (0.000 < 0.05). This
means that simultaneously the variables entrepreneurship insight, market orientation,
knowledge sharing, innovation, & business strategy have a significant effect on business
performance. With this it can be concluded that the hypothesis of this research can be proven.
The t test is used to see the influence of each independent variable, namely Entrepreneurship
Insight, Market Orientation, Knowledge Sharing, Innovation, Business Strategy, partially on
the Small Business Performance variable. The statistical t test value will be compared with
the t table value with an error rate = 5% in this studyait can be seen that:

The Influence of Entrepreneurship Insight on Business Performance. Significant testing with
decision making criteria: Hlaccepted and HOrejected, if tcount> ttableor Sig. t < o Hlrejected
and HOaccepted, if tcount<ttableor Sig. t > a tcountamounted to 2,880 while ttableis 1.984
and is significant at 0.005, so tcount2,880 > ttable1.984 and significant 0.005 <0.05, it can be
concluded that the hypothesis in this study (H1) accepted. The results of this research show
that entrepreneurship insight has a positive and significant effect on business performance
The influence of market orientation on business performance. Significant testing with
decision making criteria: H2accepted and HOrejected, if tcount> ttableor Sig. t < o H2rejected
and HOaccepted, if tcount<ttableor Sig. t > a tcountof 0.927 while ttableis 1.984 and is
significant at 0.356, so tcount0.927 <ttable1.984 and significant 0.356 > 0.05, then the
hypothesis in this study (H2) accepted. The results of this research show that market
orientation has a positive and significant effect on business performance

The influence of knowledge sharing on business performance. Significant testing with
decision making criteria: H3accepted and HOrejected, if tcount> ttableor Sig. t < o H3rejected
and HOaccepted, if tcount<ttableor Sig. t > a tcountamounted to 1,946 while ttableis 1.998
and is significant at 0.055, so tcount1,946 > ttable1.998 and significant 0.055 < 0.05, then the
hypothesis in this study (H3) accepted. The results of this research show that knowledge
sharing has a positive and significant effect on business performance.

The influence of innovation on business performance. Significant testing with decision
making criteria: H4accepted and rejected, if tcount> ttableor Sig. t < o H2rejected and
HOaccepted, if tcount<ttablel know Sig. t > o tcountamounted to 3.102 while ttableis 1.984
and is significant at 0.003, so tcount3,102 > ttable1.984 and significant 0.356 > 0.05, then the
hypothesis in this study (H4)accepted. The results of this research show that innovation has a
positive and significant effect on business performance.

The influence of business strategy on business performance. Significant testing with decision
making criteria: H5accepted and HOrejected, if tcount> ttableor Sig. t < a H5rejected and
HOaccepted, if tcount<ttableor Sig. t > o tcountas big as2,858while ttableis 1.984 and is
significant at 0.005, so tcount2,858 > ttable1.984 and significant 0.005 <0.05, it can be
concluded that the hypothesis in this study (H5) accepted. The results of this research show
that business strategy has a positive and significant effect on business performance.

This coefficient of determination analysis is used to determine the percentage of variation in
the influence of the independent variable on the dependent variable. In this research, an
adjusted R Square figure of 0.566 was obtained which can be called the coefficient of
determination, which in this case means that 56.6% of business performance can be obtained
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and explained by entrepreneurship insight, market orientation, knowledge sharing, innovation
& business strategy. Meanwhile, the remaining 100% - 56.6% = 43.4% is explained by other
factors or variables outside this research model.

DISCUSSION

Hypothesis 1:Entrepreneurship InsightPositive and Significant Influence on Business
Performance

It can be seen from the multiple linear regression analysis via the t-test that the t value is
positivecount,of 2.880 with a sig of 0.005. Based on these results, it can be concluded that
Hypothesis 1 (H1) in this study was tested. The positive direction shows that every time there
is an increase in entrepreneurship insight, it will simultaneously increase business
performance by 0.368 units. The results of this research are in accordance with the research
objective to determine whether entrepreneurship insight has a positive and significant effect
on the performance of small businesses in the used clothing industry.

The reasons why the results of this research can have a positive influence can be seen in the
ability to inspire and motivate employees, the ability to stimulate ideas and influence.
Meanwhile, authentic entrepreneurship emphasizes self-awareness, the ability to build
transparently oriented relationships with a moral perspective. As an entrepreneur, having high
self-discipline, applying principles in doing business and being happy with yourself and
realizing and developing your business can influence and improve business performance.
Likewise, the opinion of Udriyah Jacquline (2019) emphasizes aspects of an entrepreneur's
ability to process customers, the ability to increase sales, and the ability to penetrate
competition and improve business performance.

Hypothesis 2:Market OrientationPositive and Significant Influence on Business
Performance

The results of this research show that market orientation has a positive and significant effect
on business performance in the used clothing industry in the city of Medan. This can be seen
from the multiple linear regression analysis via the t-test which has a positive sign with the t
valuecountof 0.927 with a sig of 0.356. Based on these results, it can be concluded that
Hypothesis 2 (H2) in this study was tested.

Market orientationhas a significant positive effect on business performance, meaning that the
more market orientation, the better the business performance. This shows that organizations
that are sensitive to efforts in the form of strategies directed at market conditions, consumer
needs and customer aspirations will also be sensitive to the actions or plans of their
competitors. One way to survive in the market is to be market oriented. When a business is
market-oriented, it shows that it values its customers. Companies that cannot satisfy their
clients will face significant difficulties. The problem is, corporations ignore the impact of
consumer complaints, thus making consumers disappointed and switching to other products.

Hypothesis 3: Knowledge SharingPositive and Significant Influence on Business
Performance

The results of this research show that knowledge sharing has a positive and significant effect
on business performance in the used clothing industry. This can be seen from the multiple
linear regression analysis via the t-test which has a positive sign with the t valuecount,of
1.946 with a sig of 0.055. Based on these results, it can be concluded that Hypothesis 3 (H3)
in this study was tested. The positive direction shows that every time there is an increase in
knowledge sharing, it will simultaneously increase business performance by 0.244 units. The
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results of this research are in accordance with the research objective of finding out whether
knowledge sharing has a positive and significant effect on the performance of small
businesses in the used clothing industry.

The reason the results of this research have positive results can be seen how as used clothing
business actors, they are able to exploit knowledge to the maximum, knowledge sharing can
also open up opportunities to explore knowledge to gain or create innovation. On researchAA
Rai Narastika, Ni Nyoman Kerti Yasa (2016) which states that the quality and quantity of an
individual's work becomes better when the individual has the ability to innovate. With the
ability to innovate, individuals will give rise to initiatives to produce more effective and
efficient work methods which will of course improve business performance. And also, as
stated by Maretha (2021), there is an assumption that business performance will improve if
knowledge sharing is carried out, in the sense of various information, effective practices,
insights, experiences, preferences and things learned.

Hypothesis 4: InnovationPositive and Significant Influence on Business Performance
The results of this research show that innovation has a positive and significant effect on
business performance in the used clothing industry. This can be seen from the multiple linear
regression analysis via the t-test which has a positive sign with the t valuecount,of 3.102 with
sig 0.003. Based on these results, it can be concluded that Hypothesis 4 (H4) in this study was
tested. The positive direction shows that every time there is an increase in innovation, it will
simultaneously increase business performance by 0.359 units. The results of this research are
in accordance with the research objective of finding out whether innovation has a positive and
significant effect on the performance of small businesses in the used clothing industry.

The results of this research are in line with the results of research (Mulyana, 2014) whose
research results reveal that there is a significant influence between innovation variables on
business performance. In this case, what underlies innovation has a significant effect on
business performance can be seen from how business owners are able to make the products
they provide and on the other hand they are able to increase the variety of their products so
that the impact on the performance of their business is an increase in sales and increasing the
quality and capacity of the products they have.

Hypothesis 5: Business StrategyPositive and Significant Influence on Business
Performance

The results of this research show that business strategy has a positive and significant effect on
business performance in the used clothing industry. This can be seen from the multiple linear
regression analysis via the t-test which has a positive sign with the t valuecount,of 2.858 with
a sig of 0.005. Based on these results, it can be concluded that Hypothesis 5 (H5) in this study
was tested. The positive direction shows that every time there is an increase in business
strategy, it will simultaneously increase business performance by 0.351 units. The results of
this research are in accordance with the research objective of finding out whether business
strategy has a positive and significant effect on the performance of small businesses in the
used clothing industry.

In this case, the reason why business strategy influences business performance is because
business owners carry out approaches, tactics and strategic plans that can be adopted by
businesses to attract more customers and maintain the loyalty of existing customers so that the
business can achieve its goals. Rahayu (2017) said that all strategic planning steps are
positively related to business performance.
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Hypothesis 6: Entrepreneurship Insight, Market Orientation, Knowledge Sharing,
Innovation & Business Strategy Have a Positive and Significant Influence on Business
Performance

The results of this research show that simultaneously the variables entrepreneurship insight,
market orientation, knowledge sharing, innovation & business strategy have a positive and
significant effect on business performance in the used clothing industry. It can be concluded
that Hypothesis 6 (H6) in this study was tested. The positive direction shows that every
increase in each variable will lead to increased business performance. The findings of this
research are in line with the research objective to find out whether business strategy has a
positive and significant effect on the performance of small businesses in the used clothing
industry.

Conclusion

Entrepreneurship insighthas a significant effect on the performance of small businesses in the
clothing industry in the city of Medan. Thus it can be concluded that business owners are able
to utilize their insight into employees as a basis for developing ideas for the business. Market
orientation has a significant effect on the performance of small businesses in the used clothing
industry in the city of Medan. It can be said that the second-hand clothing store owner is
market-oriented, implying that the company values its customers. Knowledge Sharinghas a
significant effect on the performance of small businesses in the used clothing industry in the
city of Medan. Thus, it can be concluded that this business requires insight and knowledge
that can be applied so that it can improve business performance. Innovation has a significant
effect on business performance in the used clothing industry in the city of Medan. Thus it can
be concluded that with innovation carried out in businesses, such as by making developments,
adding new ideas or ideas to businesses which will then improve the performance of small
businesses. Business Strategy has a significant effect on business performance in the used
clothing industry in the city of Medan. Thus, it can be concluded that running a business
requires a business strategy. Determining business strategies carried out by companies facing
a business environment such as analyzing the environment, formulating strategies and
implementing strategies in determining different business strategies will influence business
performance results. Entrepreneurship Insight, Market Orientation, Knowledge Sharing,
Innovation, Business strategy have a significant influence on business performance. Thus, it
can be concluded that one variable and another complement each other in order to improve
business performance in the used clothing industry in the city of Medan Knowledge Sharing,
Innovation, Business strategy have a significant effect on business performance. Thus, it can
be concluded that one variable and another complement each other in order to improve
business performance in the used clothing industry in the city of Medan Knowledge Sharing,
Innovation, Business strategy have a significant effect on business performance. Thus, it can
be concluded that one variable and another complement each other in order to improve
business performance in the used clothing industry in the city of Medan
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